
Target Audience Persona Template
This template is designed to help marketers create detailed and actionable profiles of their ideal
customers. Fill in each section based on research and insights about your target audience.

#1. Persona Overview

1. Persona Name:
(e.g., "Fitness Enthusiast Ellie")

2. Photo/Avatar:
(Insert a stock photo or create an illustration to represent the persona)

3. Tagline:
(A short description of this persona in 1-2 sentences)
Example: "A young professional juggling work and fitness goals, Ellie is always on the
lookout for efficient and affordable workout gear."

#2. Demographics

1. Age Range:
(e.g., 25–34)

2. Gender:
(e.g., Female, Male, Non-binary)

3. Location:
(City, region, or country)

4. Income Level:
(Approximate annual income or disposable income bracket)

5. Education Level:
(High School, Bachelor’s Degree, Master’s Degree, etc.)

6. Occupation/Industry:
(e.g., Marketing Professional in the Tech Industry)

#3. Psychographics

1. Values and Beliefs:
(e.g., Sustainability, self-improvement, innovation)

2. Interests and Hobbies:
(e.g., Yoga, healthy cooking, technology trends)



3. Personality Traits:
(e.g., Ambitious, analytical, adventurous)

4. Lifestyle:
(e.g., Busy weekday schedule, values work-life balance)

#4. Behaviors

1. Buying Habits:
○ Frequency of purchases
○ Typical spending on relevant products/services

2. Preferred Shopping Channels:
(e.g., Online stores, mobile apps, physical stores)

3. Social Media Usage:
○ Platforms used most frequently (e.g., Instagram, TikTok, LinkedIn)
○ Time of day they are active

4. Content Preferences:
(e.g., Video tutorials, infographics, detailed product reviews)

#5. Goals and Motivations

1. What are their goals?
(e.g., Staying fit, advancing in their career, saving money)

2. What motivates them to make purchases?
(e.g., Convenience, peer recommendations, discounts)

#6. Pain Points

1. What challenges or frustrations do they face?
(e.g., Limited time for shopping, lack of personalized options, confusing product choices)

2. How does this impact their behavior or choices?
(e.g., They tend to abandon carts when checkout is too complex)

#7. Customer Journey Insights

1. How do they discover products/services?
(e.g., Word of mouth, social media ads, search engines)



2. What barriers exist in their journey?
(e.g., Lack of trust in online reviews, shipping delays)

3. What triggers a purchase?
(e.g., Seasonal sales, influencer recommendations, urgency promotions)

#8. Brand Relationship

1. What do they look for in a brand?
(e.g., Transparency, community involvement, product quality)

2. How do they interact with brands?
(e.g., Email subscriptions, engaging with social media posts, attending events)

#9. Messaging Guide

1. Tone of Voice to Use:
(e.g., Friendly, authoritative, humorous)

2. Key Messages:
○ (Example 1: "Save time and achieve your fitness goals with our compact workout

gear.")
○ (Example 2: "Eco-friendly and stylish: the perfect solution for sustainable living.")

3. Channels to Focus On:
(e.g., Instagram Reels, email newsletters, blog articles)

This detailed persona template can be duplicated for multiple audience segments, ensuring
tailored strategies for each subgroup.


