
Core Qualities Selection Checklist
Use this checklist to identify and prioritize the core qualities that define your brand's personality.
These qualities should align with your business values, resonate with your target audience, and
set you apart from competitors.

#1. Broad Exploration

Start by brainstorming a wide range of personality traits that might represent your brand. Use
the categories below for inspiration.

A. Relatable and Friendly Qualities

● Approachable
● Warm
● Genuine
● Supportive
● Reliable
● Fun-loving
● Casual

B. Bold and Ambitious Qualities

● Confident
● Assertive
● Courageous
● Passionate
● Innovative
● Adventurous
● Disruptive

C. Trustworthy and Dependable Qualities

● Professional
● Ethical
● Transparent
● Trustworthy
● Stable
● Responsible
● Authentic

D. Creative and Expressive Qualities



● Artistic
● Visionary
● Imaginative
● Unique
● Stylish
● Playful
● Whimsical

E. High-Performance and Prestige Qualities

● Sophisticated
● Elegant
● Premium
● Intelligent
● Influential
● Strategic
● Successful

F. Socially Conscious and Empathetic Qualities

● Caring
● Compassionate
● Altruistic
● Inclusive
● Progressive
● Sustainable
● Ethical

#2. Narrow Down the List

Review the brainstormed qualities and select 5–7 core qualities that align with your brand’s
vision and values. Ensure these traits reflect:

● Authenticity: Are these qualities true to your brand's strengths and mission?
● Relevance: Will these traits resonate with your target audience?
● Differentiation: Do they set your brand apart from competitors?

#3. Test Your Choices

Ask yourself the following questions to validate your selections:

● Would my customers agree that these traits describe my brand?



● Do these traits align with my industry and target audience expectations?
● Can I consistently reflect these qualities across all branding touchpoints?

#4. Prioritize Key Traits

Rank your selected qualities by importance to your brand identity:

1. Primary Trait: The most defining quality (e.g., "Innovative").
2. Secondary Traits (2–3): Supporting traits that reinforce your personality (e.g., "Ethical,"

"Sophisticated").
3. Tertiary Traits (2–3): Additional qualities that enhance depth (e.g., "Approachable,"

"Imaginative").

#5. Alignment with Branding Elements

Ensure your chosen qualities are integrated into the following areas:

● Tone of Voice: Does your communication style reflect these traits?
● Visual Branding: Are your logo, colors, and typography consistent with these qualities?
● Customer Experience: Do these traits come through in how you interact with

customers?
● Marketing and Messaging: Are your campaigns aligned with these characteristics?

Pro Tip

Share your final selected qualities with your team and stakeholders for feedback. This helps
ensure everyone in the organization is aligned and can embody the brand personality
consistently.

This Core Qualities Selection Checklist will serve as a foundational tool for defining and
refining your brand personality.


