
Job Title: Media Buyer

Location: [Insert Location]

Company: [Insert Company Name]

About Us:

[Insert brief description of the company, its mission, and its values]

Job Description:

We are seeking a talented and dynamic Media Buyer to join our team. The Media Buyer
will negotiate, plan, and purchase media placements to effectively reach target
audiences and achieve campaign objectives. The ideal candidate will have a strong
understanding of media trends, audience demographics, and advertising platforms.

Responsibilities:

 Develop and implement media buying strategies to optimize reach, engagement,
and conversions for various campaigns.

 Identify target audiences and research media channels to reach them effectively.
 Negotiate and purchase media placements across multiple platforms including

digital, print, broadcast, and out-of-home advertising.
 Collaborate with internal teams to align media buying strategies with overall

marketing objectives.
 Monitor media performance, analyze key metrics, and optimize campaigns for

maximum ROI.
 Stay updated on industry trends, emerging technologies, and best practices in

media buying.
 Build and maintain relationships with media vendors to secure competitive rates

and placements.
 Prepare and present reports on media buying activities, performance insights,

and recommendations for improvement.
 Manage budgets effectively and ensure campaigns are delivered within financial

constraints.



 Maintain accurate records of media buys, contracts, invoices, and related
documentation.

Qualifications:

 Bachelor’s degree in Marketing, Advertising, Business Administration, or related
field.

 Proven experience as a Media Buyer or similar role in a marketing or advertising
agency.

 Strong negotiation skills and ability to build relationships with media vendors.
 Excellent analytical skills with the ability to interpret data and insights to drive

decision-making.
 Familiarity with media buying software, ad serving platforms, and analytics tools.
 Solid understanding of advertising metrics, campaign tracking, and attribution

models.
 Ability to work in a fast-paced environment and manage multiple projects

simultaneously.
 Strong communication skills with the ability to present ideas and strategies

effectively.
 Detail-oriented with strong organizational and time management skills.
 Creative thinking and problem-solving abilities.

Preferred Qualifications:

 Advanced degree or certification in Marketing, Advertising, or related field.
 Experience with programmatic media buying and real-time bidding platforms.
 Knowledge of industry regulations, compliance standards, and ethical practices

in advertising.
 Experience working with cross-functional teams and external partners.
 Previous experience in specific industry sectors relevant to the company’s target

market.

Join our team and become an integral part of our mission to deliver impactful
advertising campaigns that resonate with our audience and drive business growth.
Apply now with your resume and cover letter detailing your relevant experience and why
you are the ideal candidate for this position.

[Include information about application submission process and any specific instructions
for applicants]




