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The Ultimate Checklist for Launching
Your SEO Strategy

1. Keyword Research

Identify primary keywords for your core pages.
Find long-tail keyword variations for blog posts and secondary pages.

e Use tools like Google Keyword Planner, SEMrush, or Ahrefs for comprehensive
keyword insights.

2. Competitor Analysis

e Analyze top competitors' websites to understand their SEO strategies.
e Identify keywords your competitors are ranking for that you are not.
e Evaluate their backlink profiles to find link-building opportunities.

3. SEO-Friendly Website Structure

e Ensure your website has a logical hierarchy and simple navigation.
e Create a sitemap and submit it to search engines.
e Check for and fix any broken links.

4. On-Page Optimization

e Optimize title tags and meta descriptions for each page.
e Use header tags (H1, H2, H3) to structure content effectively.
e Ensure all images have descriptive, keyword-rich alt attributes.

5. Content Creation

e Develop high-quality, original content that addresses your audience's needs and
questions.

e Incorporate targeted keywords naturally within your content.
Update and improve existing content to keep it relevant.
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6. Mobile Optimization

e Ensure your website is responsive and mobile-friendly.
e Test your site's mobile performance using Google's Mobile-Friendly Test.
e Optimize page load times for faster mobile experiences.

7. Technical SEO

e Implement SSL to secure your website (HTTPS).
Improve website loading speed using tools like GTmetrix or Google PageSpeed
Insights.

e Use schema markup to help search engines understand your content better.

8. Local SEO (If Applicable)

Claim and optimize your Google My Business listing.

e Ensure NAP (Name, Address, Phone Number) consistency across all online
platforms.

e Collect and manage customer reviews.

9. Link Building

e Develop a strategy for acquiring high-quality backlinks.
e Engage in guest blogging on reputable sites in your industry.
e Use broken link building, skyscraper technique, and outreach to relevant sites.

10. Analytics and Monitoring

e Set up Google Analytics and Google Search Console to track website
performance.
Regularly review keyword rankings, organic traffic, and other key metrics.
Adjust your strategy based on data-driven insights.

11. Continuous Learning and SEO Updates

e Stay updated with the latest SEO trends and algorithm changes.
e Participate in SEO forums and follow authoritative SEO blogs for insights.
e Continuously educate yourself on new tools and techniques in SEO.
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Remember, SEO is a long-term strategy. Patience and persistence are key to seeing
significant improvements in your rankings and traffic. Regularly reviewing and refining
your approach based on performance metrics and industry trends will help you maintain

and improve your SEO results over time.



