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Online Advertising Template Kit

. Online Advertising Strategy Template

Objectives: Define clear, measurable goals (e.g., increase website traffic by 20%
in Q).

Target Audience: Detail the demographics, interests, and behaviors of your target
market.

Budget Allocation: Outline total budget and distribution across
platforms/campaigns.

Platform Selection: Choose platforms (e.g., Google Ads, Facebook) based on
audience presence.

Key Messages: Develop compelling messages that resonate with your target
audience.

Creative Concepts: Sketch initial ideas for ad visuals and copy that align with
your key messages.

. Campaign Planning Template

Campaign Goals: Specific objectives for each campaign (e.g., lead generation,
brand awareness).

Timeline & Milestones: Schedule for campaign launch, key milestones, and
conclusion.

Platform Strategy: Strategy for each platform, including targeting criteria and ad
formats.

Ad Formats & Creative Requirements: Specifications for creative assets per
platform.

Call to Action (CTA): Define the action you want your audience to take (e.g., Sign
Up, Learn More).

. Budget Tracker Template

Total Budget: Overall budget for online advertising.

Budget by Platform: Allocation for each advertising platform.
Budget by Campaign: Allocation for each campaign.

Actual Spend: Tracking actual expenditures against the budget.
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e Variance Analysis: Differences between planned and actual spending, with
explanations.

4. Creative Brief Template

Campaign Overview: Brief description of the campaign's purpose and objectives.
e Audience Insights: Key insights about the target audience that influence creative
direction.
e Creative Requirements: Detailed specifications for ad creatives, including format
and messaging.
Brand Guidelines: Overview of brand standards to maintain consistency.
e Desired Action: Desired outcome from the audience after seeing the ad.

5. Target Audience Persona Template

Demographics: Age, gender, location, income level, etc.
Interests & Preferences: Interests, hobbies, and preferences relevant to your
product/service.

e Online Behavior: How they use the internet, preferred platforms, and purchase
behavior online.

e Pain Points: Challenges or problems they face that your product/service can
solve.

e Motivations: What drives them to make a purchase decision?

6. Ad Performance Dashboard Template

Impressions: Total number of times your ads were displayed.

Clicks: Total number of clicks on your ads.

Click-Through Rate (CTR): The percentage of impressions that resulted in a
click.

Conversions: Total number of desired actions taken due to ad clicks.
Conversion Rate: Percentage of clicks that resulted in a conversion.

Cost Per Acquisition (CPA): Average cost to acquire a customer through your
ads.

7. A/B Testing Log Template

e Test Objective: What you're trying to learn or improve (e.g., CTR, conversion rate).
e Variables Tested: The elements being tested (e.g., ad copy, images, CTA).
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e Duration: Start and end dates of the test.
Results Summary: Key outcomes of the test (e.g., which version performed
better).

e Key Learnings: Insights gained from the test.
Next Steps: Actions to take based on test results.

8. Post-Campaign Analysis Report Template

e Campaign Summary: Overview of the campaign, including objectives and key
strategies.
e Performance Overview: Key performance metrics and whether objectives were
met.
Key Achievements: Highlights of the campaign's success.
Challenges Encountered: Any obstacles faced and how they were addressed.
e Recommendations for Future Campaigns: Insights for improving future
advertising efforts.

9. Weekly/Monthly Reporting Template

Campaign Performance: Overview of key metrics for the reporting period.
Budget Utilization: Update on budget spend versus allocation.

Key Highlights: Success stories or significant achievements.

Areas for Improvement: Identified weaknesses or underperforming aspects.
Action Items: Steps to be taken before the next reporting period.

10. Checklist for Campaign Launch

Creative Assets: Confirm all creative materials are finalized and approved.

Ad Copy: Ensure ad copy is compelling and free of errors.

Targeting Parameters: Double-check targeting settings for accuracy.

Budget Approval: Verify budget approval and allocation.

Platform Setup: Ensure ad accounts and campaigns are correctly set up.
Pre-Launch Review: Conduct a final review to ensure everything is in order before
going live.



