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MEDIA KIT TEMPLATE

Here's a basic outline for a media kit template that can be adapted to fit various needs:
1. Cover Page

Title: “Media Kit” or “Press Kit”

Brand Name/Logo

Contact Information: Email, Phone Number, Website URL
High-Quality Image or Graphic related to your brand

2. Introduction

e Brief Welcome Message
e Overview of the Brand/Company
e Mission Statement and Core Values

3. About the Brand/Company

Detailed History and Background

Key Milestones and Achievements
Overview of Products/Services Offered
Unique Selling Points

4. Key Personnel

e Biographies and Photos of Key Team Members (founders, executives, notable
employees)
Their Roles and Contributions to the Brand/Company
Relevant Achievements or Credentials

5. Products or Services

e Detailed Descriptions of Top Products/Services
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e Unique Features and Benefits
e Pricing (if relevant)
e High-Quality Images or Visuals

6. Target Audience and Market

e Demographics and Psychographics of the Target Audience
e Market Research Data or Insights
e Explanation of How Products/Services Meet Audience Needs

7. Media Coverage and Accomplishments

List of Previous Media Appearances or Mentions
Awards, Recognitions, or Endorsements
Testimonials or Quotes from Customers/Clients
Links to Notable Press Releases or Articles

8. Case Studies or Success Stories

e Real-Life Examples of How Your Products/Services Have Made an Impact
e Customer Testimonials with Specific Results or Benefits

9. Visual Assets

High-Resolution Images of Products/Services
Infographics Highlighting Key Data or USPs
Brand Logo in Various Formats

Any Relevant Videos or Multimedia Content

10. Press Contact Information

e Contact Person’s Name and Role
e Direct Email Address and Phone Number
e Social Media Handles and Website URL

11. Frequently Asked Questions (FAQs)
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e Answers to Commonly Asked Questions About the Brand/Company
e Additional Information that Might Interest Journalists

12. Additional Resources

e Links to Company Blog, Case Studies, or White Papers
e Upcoming Events or Product Launches
e Any Other Relevant Information or Materials

Remember to design your media kit to reflect your brand's identity, using consistent
colors, fonts, and styles. Keep it concise, visually engaging, and easy to navigate.
Consider providing your media kit in both PDF format for easy downloading and printing,

as well as an online version for easy access and sharing.



