
CHECKLIST FOR INCORPORATING YOUR MISSION STATEMENT INTO BRANDING
1. Strategic Alignment:

○ Make sure the mission is in line with the company's overall strategic goals.
○ Ensure alignment with the overall corporate vision.

2. Clear and Concise:
○ Create a mission statement that is straightforward and to the point.
○ Use simple and clear language, without any unnecessary jargon or complex

terms.
3. Stakeholder Inclusivity:

○ Collect feedback from important stakeholders.
○ Take into account the viewpoints of employees, customers, and shareholders.

4. Make sure the mission aligns with the company's core values.
○ Strive to uphold ethical and socially responsible principles.

5. Language that Inspires:
○ Utilize language that evokes inspiration and motivation.
○ Clearly express a strong sense of purpose and genuine enthusiasm.

6. Stand out from the competition by emphasizing the unique qualities of the company.
○ Highlight the distinctive features that set the brand apart.

7. Create a mission statement that remains relevant in the long term.
○ It's important to steer clear of relying too heavily on current trends.

8. Internal Communication:
○ Ensure clear and effective communication of the mission to employees.
○ Encourage the development of a collective understanding and dedication.

9. External Communication:
○ Incorporate the mission into external communications.
○ Display it prominently on the company website, marketing materials, and more.

10. Regular Review:
○ Make sure to schedule regular reviews of the mission statement.
○ Make sure it adapts to the company's growth and evolving landscape.

11. Consistency in Actions:
○ Make sure the company's actions are consistent with the stated mission.



○ Establish trust by consistently demonstrating reliable behavior.
12. Customer-Centric Focus:

○ Highlight the ways in which the mission directly impacts and serves customers.
○ Establish a strong connection with the desires and goals of the intended

audience.
13. Legal Compliance:

○ Ensure the mission aligns with all applicable legal and regulatory standards.
○ Use language that is clear and avoids any potential misunderstandings or legal

complications.
14. Measurable Goals:

○ Incorporate elements that can be transformed into goals that can be measured.
○ Ensure alignment with key performance indicators.

15. Adaptability:
○ Create a mission statement that is flexible and can be adjusted as needed.
○ Adapt to shifts in the business landscape.

16. Storytelling Element:
○ Infuse the mission with a captivating narrative.
○ Ensure that it is relatable and captivating.

17. Leadership Endorsement:
○ Obtain endorsement and backing from senior executives.
○ Make sure to fully integrate the mission into the organizational culture.

18. Brand Consistency:
○ Make sure the mission is in line with the overall brand strategy.
○ Ensure a consistent experience across all brand touchpoints.

19. Employee Training:
○ Ensure employees receive comprehensive training on the company's mission.
○ Encourage a feeling of ownership and pride.

20. Seeking Public Recognition:
○ Aim to receive public recognition for the mission.
○ Engage in industry awards or certifications.


